Interest Groups
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Organization of people with
shared policy goals entering
policy process at one of
several points

-Interest groups are policy
specialists; political parties
policy generalists

-Interest groups are innately
biased: they have opinions
on/an issue'and want public
policy influenced in favor of
their opinion

-Impartial: having no opinion
on an issue



There are four broad
categories of interest
groups:
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. Public interest groups

. Corporate interest
groups

. Labor interest groups

. Special interest groups
(this almost becomes g | |
the “miscellaneous” A - :-I-’-;..
category) v



Types of Interest Groups

-Economic Interest Groups

Business organizations: try to
influence government decisions on
issues that affect their industry

e.g., U.S. Chambers of Commerce

formed in 1912 to counterbalanc"
unions and exists today f‘\\ | interest groups. 7
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Professional associations: represent '
the interests of certain professions

e.g., American Medieal’Association

Labor unions: bettéerwages, better
working conditions and better
benefits

e.g., American Federation of Labor 7 /N4 /]
and Congress of Industrial

Organizations (AFL-CIO)



Equality Interest Groups:

Racial /ethnic: National
Association for the
Advancement of Colored
People (NAACP)

Sex or gender: National
Organization for
Women (NOW)

Age: American Association
of Retired Persons
(AARP)

After careful consideration of both of the

candidates' platforms and visions, we are
more than excited to endorse Carlos for
President of Duke Student Government
(DSG), as he seeks to agitate for real
change at Duke. ; $
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See full statement at nowpac.org/warren
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BUT MY MONEY
IS AS GREEN

A

~AARP

Why is it all about 18-34, when they barely have a dime of their own? The story is simple,
AARP Media reaches the Best Boomers, and 68% of those over 50 give money to their

MEDIA SALES

adult kids. So take the time fo get fo know us, because our audience has what you need.

Learn move. advertise.aarp.org



-Environmental Interest Groups:
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tural resources

National Rifle
gun ownershi
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MADD: Mothers Against Drunk
Driving

ENDORSEMENT

NEW JERSEY SIERRA CLUB
LT

NO MORE VICTIMS

MADD: “Simply put: voting yes on Prop
22 will save lives.”

This week, Mothers Against Drunk Driving (MADD) is encouraging you to vote yes on
Prop 22 because research shows that cities in California with ridesharing have seen
double digit declines in DUI arrests.

Helen Witty, the National President of Mothers Against Drunk Driving, who lost her 16-
year-old daughter Helen Marie to a drunk and drugged driver, explains why MADD
supports yes on 22:

“Drunk driving is the number one killer on California roads. We know that access to
ridesharing helps reduce drunk and drug-impaired driving, keeping our roads and
communities safe. Simply put: Voting Yes on Prop 22 will save lives.”



Success of Interest Groups

-Smaller groups are
better organized and
more focused on their
group’s goals

Submit

-Consumer groups
have a difficult time
getting significant
policy gains because
benefits are spread
over entire population
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-Groups that can
provide selective
benefits sometimes
overcome the
problem



Success of Interest Groups
Intensity:

<Single-Issue groups: groups that focus on a narrow interest and dislike
compromise

-Groups may focus on an emotional issue, providing them with a
psychological advantage

-May be more likely to use protests and otherameans of political
participation than traditional interest groups that use lebbyists

PRO-CHOICE AMERICA

%%NARAL



Success of Interest Groups

Financial resources: Lobbying: The Biggest

{Not all groups have Spenders in the United States

equa] amounts Of Organizations with the largest U.S.
lobbying expenditure in 2019

money
‘MOnetary Open Society Policy Center _ $48.47m

donations usually

c $41.24
translate into acecess "

National Association of Realtors

to politicia Pharmaceutical Research & IR 0, 01
phOne CaHS and American Hospital Association - $26.27m
meetings Blue Cross/Blue Shield - $25.24m

. American Medical Association - $20.91Tm
fggglsllgg ;\Ségénggg’t Business Roundtable - $20.00m
always Win i]_’l the Amazon.com - $16.80m
pOhCymaking arena Facebook Inc - $16.70m

(membership and
support is also very _
important) JOJC, statista %

Source: Center for Responsive Politics



The Surprising Ineffectiveness of Large Groups

Free-rider problem: some people don’t join interest grmg)s
because they benefit from group’s activities without officially
joining

-The bigger the group, larger the free-rider problem

-Large groups€an be difficult to keep-organized




Lobbying
Communication by someone other than a citizen acting on his own

behalf, directed to a governmental decision-maker with the hope of
influencing their decision

-Lobbyists work at all levels of government
-Can help politicians plan political strategies for legislation
-Can help politicians plan political strategies for reelection campaigns

-Can provide ideas and innovations that can/be turned into policies for which
the politician can take credit |2
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Electioneering

Direct interest group
involvement in
eleetion process

-Interest groups may
contribute money to

both sides

-Interest groups can
help with campaigns

-Many interest
%roups haveformed
olitical Action
Committees (PACS)
to collect money for
their groups/and use
1t to supPort some
candidates and
oppose others




Regulation of Lobbying

-Past activities of lobbyists have been questionable
Government regulation:
-Monitoring activities to stop bribery

-Reporting lobbying activities: must disclose who hired them, how much they
are paid, and how much money they spend related to work

-Waiting period for former government officials'to become lobbyists (states
have a “cooling off” period of up to six years)

THE HISTORY OF

LOBBYING

1640’s
Members of the public try to
1 780, appeal to Representative in the
o S House of Commons in England
o The right to petition the
government is protected in First y
Amendment in the Constitution 1830 s
Term “lobby” is first used in

1 86 0, American newspapers in reference
S to local politics

encounters petitioners in the
of the Willard H nd reporte! Now
refers to the & ists”

Lobbying is now a formal regulated
practice that works to advocate for
izations businesses to help
and
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Effects of Lobbying

-Many argue lobbyists still have too much influence in government

-Many argue they make the government more responsive, communicate
people’s needs to their representatives, and pressure politicians

Tech Giants Ramp Up Lobbying
In Face of Antitrust Scrutiny

Annual lobbying expenditure of selected
tech companies in the U.S.

2010 W 2015 W 2020
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facebook amazon Alphabet

$4.5m |
0

”

* excl. some subsidiaries
Source; Senate Office of Public Records
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